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Introduction

delund oleig ds i) Grooll ool o glow Ji e wgo el Ul

@0 dolriuwo dudble ddile elny oy dud)guuilg dolgil Jilw ! ° °
oo o CdJl e 15 LoJ
daliall §1hllg lawiuce dolle) duulull aollall eiai Juall 3 Lo oo

.cBdllg Jjgaoallg cloell loluogl

alo diaoall dsuwud!l e byl JuUsJl oo dols (o gop
duwolb| Juolaj @J‘J ol e yodzoll dygadl Gipo o Juolgilig

° To create an identity means to move from the deep understanding
Why th I S M a n u a I? of the company and its objectives to communication and marketing
message development to make a sustainable emotional relationship
with its customers and target groups.
In this manual, we create the basic features of "Enjoy Saudi” brand

and the ideal means to communicate it to customers, audience and
partners.

All users of this manual shall read its updated version and contact the
specialized identity team if they need further information.
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Communication S
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Y Jloudg dygall Juedj

In this section of the
components of “Enjo
activate the identity a
the target groups.




Communication strategy Jwolgll dail gl .1

d Gl puudl o WaaJl. 1.1
Strategy Objective

“Enjoy Saudi” digital platform was created to communicate with Ul yoyeg goixall 2o Juolgil dwodyl louue dundo Q}ﬁlﬂ
the community, present the entertainment options available in the s Ul loiog . Uljual oo juc oudll yjeig dsdlaooll o duauoyill
Kingdom and promote values through these options. These options clu Waeg .osleudl JUgo (s 0 doolwollg pladUlg cgiilg
include discovery, diversity, inspiration, and contribution to improving Ulall wliso 0 Juolgll dueo juleo yaJ 9o dowlwdl 03
happiness index. The objective of this strategy creation is to define lodiluy Juogug duod i dunindl Wl Go~ug ool JAdwu doarediuunll
specific criteria for successful communication with the various target dolell duall pud dors> 20 Jgaol

groups to achieve the digital platform objectives and communicate its
messages to the public while serving values of the GEA.

Juaiyl eL_a.iJI
Successful communication

—uwlio ac) o glBo wuw o yosuds duw lo deluo

Right support Right Place " Right Person Right Wording
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Ambition | 65g-2JI O*!

d—ylL . s s .J-IJl kTJJ . ..|I . .i S:IJ_.'J.LL! ro. ..I.
Gl duauo Sllus oysoi JUs o S9!
.dadle oxg o

We are committed to enrich the best high

level entertainment experiences by offering
high quality entertainment options
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Ambition | 2g-odnJI

plaiwng Josjo Lauo)i glnd clu JI polnd
duouo il Gleogll dlojb e dsloodl guog)
Adod el

We aspire to build a flourishing and sustainable
entertainment sector to put the Kingdom on
the map of global entertainment destinations.

Cooperation | gg9leaul @l

29K ol JWS go Loaad Jgogl gglels
o dolell s Ulaall go Jglelllg Giyall
Auouo il SUAl pyrds

We cooperate to reach our objective through
teamwork and cooperation with the relevant
agencies to provide entertainment options.

JuolgUl duadlfiwl .1
duall 0465.1.2
Values of GEA

Passion | e |

°
N
o)
L5 d el o iog LiLoo, (9og.i
Jgogog awo il elLingl wosladl el Jud g
Liololg Wiluwjloou

Weare passionateabout ourworkandenthusiastic
to make a real impact and meaningful change
in the entertainment sector. We believe in our
activities and objectives.

s

Integrity | dol Ul @

Llel ubnd) Louig Wlacl dgduun Joni
Wilwjloo @68 Lo sl jillg dxoladil pleo

We are responsible for our activities and seek
to apply the highest standards of transparency
and integrity in our activities.

s AW W A
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Cultured / inspiring

Jlell 6ss2i0
Multilingual

. o & s--
Explorer

duuo Lo
Competitive
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duns il wing.1.3
Identity Description

6522040 / Ayl

Young / renewable
dralio /do40
Joyful / cheerful

OB 61010 / Ao
Genuine / multicultural

.. o/ w
Enthusing / enthusiastic

vir
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d.uo.:.wJIm.aog14

Identity description
duns ddl mhogl

sl Euandl 8y ol Euny daundl yude Lol
Identity description

d_cqgiio dug_ 1o W ¥ Ay QU WLogll Lo «lauiuce» duniud
alio dsgob 0332 io LUlg dbolgUl Jilwl deluo ade awlaiiwl
Varied Vibrant Young duniodl ey o
Attractive Ambitious Renewable Jolies ilaiclg wWogll 0ie dlelyo gop
posudl elelul loe G aualdlylg duolal]
" Interactive Positive Cheerful The Identity of “Enjoy Saudi” is the descriptions
Embracing all Sociable Joyful that are used when wording the communication
messages of the platform.

Please, take these descriptions into
lailola) €91 0Jg20 d_Jyg o ol T considerationand guide by themasinspirational
Jl_easg JU oy dellhniuo 012 2 1D elements upon which your personal creativity

Gyl is built
Proud of its cultural diversity Saudi Genuine
Destination expert Informant Multicultural
Ologloodl &gl d_co 1o dad 1o -‘@-
¢Jylaodl deuulg a_ujypo do_eJo
Informative Creative Cultured
Cognitive Bold Inspirer

@Enjoy Saudi Brand Guidelines Version 1.00 [2019 | lowuuic duge Ju>

o A N



dlaoll gy Uleainall dis
Societies outside the kingdom
clud - Jby gl
Men - women Gender
WS/ olub dypo_oll diall
Youths / adults Age group
olile /516l duclais i diall
Singels /families Social group
diuw 50 - 20 Jlo el
Years 50-20 Age
Jle puloi - lnuugio .1 ——i]
Intermediate - higher education Education
degiiodl d4dondl wlolal .| B, v—— Y1)
OULALWIL - youdl groiao Interests
dw pell wlolaul
Of different cultures of the kingdom
Interested in travel - exploration
Arab cultures
dslaall gblio wliso (o Jguue)
il
Of different cultures of the kingdom
Interested in travel - exploration
Arab cultures
bl Jaudy iyl -duge @ o ul
Basically arabic and english Language
Ulelinall ol 50 J-oell JLao

Various sectors

Area of work
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Residents

clud - Jby

Men - women

JUS/ wluds / (uéeljo
Teenagers / youths / adults
Silile / 516l

Singels /families

diw 55 -13

Years 55-13

Jle auoi - lnuwgio - ilail
Primary - intermediate - higher education
Different regions of the kingdom
degilo aolall aailgiuo
Various financial levels

bl Jaudy iyl - dyjye
Basically arabic and english
Ulelihdll ol 50

Various sectors

Communication strategy

UV —
Gender
dyyo_ell diall
Age group
dgclain gl &iall
Social group

Jloo il

. ¥ E— T
Education
LT —.V ] |
Region
J—2a I
Income
a_ o Ul
Language
J-asll JLow

area of work

dosaiuwioll diall.1.5

Juolgil duadilgiwl! .1

Target groups
el -Jby  gu—iaJl
Men - women Gender
JUS/ ol / ubelyn  dgpo—edl diall
Teenagers / youths / adults Age group
Glile / 5100 ducloisyl diall
Singels /families Social group
diw 55-13 Jlo el
Years 55-13 Age
Jle gulei - lhuwgio - il ol oill
Primary - intermediate - higher education Education
Different regions of the kingdom Region
degiio dyslall pailbgiuo J—>2aJI
Various financial levels Income
Arabic Language
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dos_aiwodl diall.1.6
Target groups

JwolgUl - "
" . . Juolgill g5l SWled) alaiyl Wl gl .
PRI &al / gdgall sul golgo pilcyl lledll Olegunall L Ly &6 amiucall didll
. ., welois i g Events s . auw bw dl
Direct Location / event Media ) Publications . Target Group
Social network Advertisements Key communication messages

communication

a0l SlusIl egil -
&>loudl s -
eluyl/ Lslgall 1653 - ol
‘ . . . ‘ ‘ ‘ St lerimtl] ) o Citizens
acloislg ayolaillg 7Y B2

Uiblgoll did

a0l
. D|v§r5|fy|ng entertainment Al age
options
; : groups o wis
- Spreading happiness Jroudoll dio

‘ . ‘ . ‘ ‘ . - Encouraging talents/ creativity
- Promoting artistic, cultural and
social interests

Residents

auolaig duans i dangs dslaoll
20-50 Sleninoll did

o o o o The Kingdom as an A dsloodl 2y
enterta@ment and cultural Years Societies
destination outside the
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Communication strategy JuwlgUl duadl il .1

:J_‘al_i_c am u.é o L‘_l_jjjl l o d_iLuJJ |.'. ..-og

Key messagés of “Enjoy Saudi” are:

aoll Olyus g9l
Diversifying entertainment options

0. leaud| g
Spreading happiness

gludl/ wolgall jroos
Encouraging talents creativity

ducloisUlg dudleUIg duiall Slolaio Ul jyjei
Promoting artistic, cultural and social interests

duoud i daogs diloal asg il
Promoting the Kingdom as an entertainment
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Key Messages

&ayyell gl 3ol Lo cjall 13 Lo
louuye dunio pe laJloylg Wiclus sy JUI
JWU e Llg . Juolgll JBubl wliso Jus
doyijodlg apo il dolell diyall 0469 Jgs (o
whal o .dslaall 32l dwenosil dcliualy

In this section, we seek to determine the outlines
that we want to formulate and communicate
through “Enjoy Saudi” by various communication
methods, which consequently result from GEA
role and values and associated with the new
entertainment sector in the Kingdom and
objectives of "Enjoy Saudi”.

V' a4



Communication strategy Jwolgll daGl gl .1

dw bw Il Jslwdl.1.7
Key Messages

oo g

o) uliall wlito wisg Jgowal) lacgi puogig Gl yoye

.8loll Gblio cuus aunig olell Jigh dueuoil doudull cyani . duayd yil Syl ggil
. Providing options and indicate to the audience to what extend these options are diversified and attracting Diversifying entertainment
various groups to these options. options

. Updating the entertainment activities throughout the year and classifying them by region.

dole)l duall jwleo) Woid~ig duauo il dadull 639> (o 25WI .
doad0dl Uload]l e aolso) sxog ol lwlos| eas . o lewudl pdu
. Ensuring the quality of entertainment activities and that they meet GEA standards. Spreading happiness
. Collecting number of attendees and to what extent they are satisfied with the provided services.

Lleaule wlpwdlg duygll wselgodl Ulayluuo doldl  «
Ay poell Oliall eros Glelulg wslgo Wi .
.5y liodl Lle 0ojueig duodlellg duoud sl layluodl (e jgona]l audli .
. Conducting and supervising periodic talent competitions.
. Attracting talents and innovations of all age groups.
. Educating the audience about regional and global competitions and motivating them to participate in
these competition.

glaugdl/ wolgatl juan
Encouraging talents / creativity

.d4doodl Jgo aliliul JSlol paudig duidllg duola il ddnudiiiillg wasliol gl . aoll Goloiodl o’
.Guiallg duo bl dnudli U (rodsnll jgewandl uyld) doyg il wlléodl pid . ducloisylg duolidlg
. Promoting museums, cultural and artistic activities and the most famous heritage places across the Kingdom. Promoting artistic, cultural and
. Publishing promotional articles about experiences of audiences interested in cultural and artistic activities.. social interests

.d4loadl (o auo Ul piel duodlwdl bbhAl e daaldl .
26221 dueuo Ul @y linadl Gilyglal Gasl gdye
. Talking about strategic plans to enhance entertainment in the Kingdom.
. Offering the latest developments of new entertainment projects.

Y A <

duatoyi dasgs dslool aug Ul
Promoting the Kingdom as an
entertainment destination
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loduc yugols.1.8
Glossary of “Enjoy Saudi”

o yall ooy Iy 0. loudl
Gladness Entertainment optlons Happiness
O LGS I digio Jao
Exploration Vibrant cities s LooJ |
Enthusiasm
laogll gl yl ol yli
Destinations Creativity Inspiration
dysgeudl dolEul goiil LaoJ|
Saudi culture Variety andmarks
oo oo ll BJG‘!JI : I 'I o... 000
Joy Excitement Talent development
Olylood | ju joi

Skill enhancement
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Communication stra N |

oil lalolgi JBubi grooy laudue g S ol

In all forms, tone of “Enjoy Saudi® is characterized by:

In line with different cultures | W WUl bliso @o doouiio

@ Vibrant | g

® Encouraging / stimulating | 6j85.0 / deaduo

@ Funny/ nice | daubJ /do 0

® Local/global | dunlle / duloo

® Young | dulis

® Simple | douy

® Modern | duso

@ Interesting | ploioil Spuio

@ Arabic/English | dyjulail / du g

1c Jguo oy Bu0g.1.9
ription of “Enjoy Saudi” Tone

platform
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JgunJl 0y4i.1.10

Tone

Simple | dbuuwy

SdwolgUl 6 Ul e Jiei bis olidll gron) dogaho

How do you express this in communication? Understood by all groups
0320 04590 Llc j5) oo dugell wiynaall dbluy el

Focus on a specific idea wliall g o) sginall go Jlwyl Juayl

Jc d Juaidl wlhiell Guenig bdoxalwoll
bl 0346 J5 ge el e Jouwu iejo o 4151 JI wlogleall &ijai Jgb J9o yuell doluug Al wglwil 2909

Try splitting information into parts so that you can simply express each idea. vl 0 ulawdlg Ulbpaodl o o 141
Simplicity of vocabularies helps convey

Jlogle ol oy message of the content to all target groups.

Simplify Information It also achieves the communication objectives

through clear writing style and simple
.uogall o Jlb| 9l wlaww! g bouwu! pulodl wgluw il JRGYETY] expression, without sophisticated vocabularies
Use simple and direct style without elaborating or long texts. and long texts.
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Communication strategy Jwolgll daGl gl .1

SdwolgUl L6 U3 e piei bis
How do you express this in communication?

JoooJl guloo joo
Stimulate audience enthusiasm

. Jaoudl gl jguondl Lle poju6aig aauwlos &)Uy dnuiulll Juoldl yoseiwl
Review details of activities to arouse their enthusiasm and motivate them to attend or register.
dued il gyl go yuscl

Reflect atmosphere of entertainment experiences

ainay e gueiis dalll g5 Laliall ine Laogll ughwdl pxaiwl

Use a descriptive style so that the recipient experiences the atmosphere and lives the joy.

@Enjoy Saudi Brand Guidelines Version 1.00 [2019 | lowuuic duge Ju>

s A W

JgunJl oy 1.11
Tone

Vibrant | dygto
‘bl o .IL! o .
Active

10601 BB i auduc dini =
oleg ageud! gaodl agus ge i Ul
AWl daawl el i Jiad gi aoy el
dcgiing Ulolaioll 633200 Jgi Cuny B8UJU

“Enjoy Saudi” reflects the diversity of
entertainment options that express the Saudi
vibrant cities. Accordingly, its tone should
represent vibrant joy so that it has renewable
interests and various activities.
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SdwolgUl L,o U e Jrei hus
How do you express this in communication?

6JLL:'>.I.|| oelw il e ol
Avoid news style

.ol opiall Juolalb il jje Ju lope gl ddlealy puledl sya0) il iy 6145 U
Do not publish the news simply to inform about an event, rather reinforce the news with exciting
details

il wlb pudg
Clarify the request for action

Aadleall Juolai yolyeiwl gi jandl gl Juouwdl Jio ueo clyol L,LCJg_&o_’;Jljfw

Motivate audiences to do a specific action such as registering, booking, or reviewing event details.
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Tone

5. . g o u: o
Encouraging and stimulating

Arouse enthusiasm

dunio -0 duogyeodl dueuoll Gl Eg_u
ulel ulbolaiedl wlizo gulos bl leuduc
e 6jUillg gulondl guld eoilg .doraiwoll
.dﬁJLdJ.QJIng.:é&JI e pojoniw Q%_@JI Juy]

.o Bl gl doledl Junlgil wlrsel Gud~ig

Entertainment options on “Enjoy Saudi” are
various and arouse the enthusiasm of different
target groups. The reflection of enthusiasm
and excitement on the tone will motivate
them to attend, participate and achieve public
or private communication objectives.
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JgunJl 0y4i.1.13

Tone

dasnlg doyo
Funny & Nice
SdwolgUl 6 Ul e Jiei bis Funny
How do you express this in communication?
Ol youos ﬂ lodw roduod! Juolgillg whlJU ool Wedpig
Identify the groups O0 Gy 6 Ladlg duouuy pied U6 Jgensdl Jug
pailoloisl blhig jgaonll
Ay joell i)l go J5 il douug duuduw 46y 1hy sginall o daliso ynguod sl
Review details of activities to arouse their enthusiasm and motivate them to attend or register.
*Enjoy Saudi” is a friendly platform. It is
funny and its tone is kind. It continuously
dluw U1 ,o.\.i"uul communicate with the audience. It is official
Use questions 2 but rather it is close to the audience and
addresses their interests.
19 Jelalll Lle 0ojani dopo dayplny jgaandl i ge Jlwl

Ask about audience experiences in a funny way that motivating them to interact and respond.
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Sduolgil b ¢l3 Je yiol s
How do you express this'in communication?

JoooJ | adj

Educate the audience

.leogeoo eJ.dJIg adlell Jgo ooyan]l dueuo il Ulasgll e Gand

Talk about new entertainment trends around the world and explain their concepts.
J . lI o o I. ‘:’W oo

Speak the audience’s language

dosaiuall dll Jeldd juanig . Juolgll wae @Guonl duwliadl dolll sl
Select the right language to achieve the communication objective and stimulate interaction of
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Tone

duoJleg duoo
Local & Global
‘:’Lbl_aj_ll . Iu . S o
Reflects various cultures

cli5g lacgii o lalyguo aaliugg duell
dalaall Jlg ) 6xx2i0dl duallell Gblall (o
3o Uguadl 6y Jiod Ui wazyg ey uasbollg
ol wliso gy Jiled! ggidl

*Enjoy Saudi” is proud that it has rich Saudi
culture. Its vitality is driven from the cultural
diversity, as well as the renewable global
cultures of visitors and residents of the
Kingdom. The tone must represent this
tremendous diversity of different cultures.
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JgunJl 0yui.1.15
Tone

Juleoll

Criteria

wllblg auw wWaedl Lo sginodl dulis roy
UL w Dl 03m &) 4o &8 adc &l iug
:00320dl Jyleoll g 0 sg-inoll §-0lg) G209

fsgioall o sguadoll pod e diuw IF joeo 00 Jo grbiuy Jo

Can 13 year old person understand the content?

SdulooJl WWBUI go GglaleJ."gLo,g Jo

Does the content express the local culture?

Sdeclall Llc ,o.m.wg doaaiuwoll dall sginol udoy Jo

Does the content attract and encourage the target group to interact?

fpaoll dawwg dbouy Slods dwadiwl Jo

Have you used simple and easy to understand words?

SJganall Al Sblaiodl cuwlyg §90 sginall piei Jo

Do you consider that the content is vibrant and fit current interests of the audience?

Sduw loJ! de Ul duwoadiwl Jo

Have you used the right language?

Ssamiuuall jgm0ntl &6 cuus uduel duulw il Jilwpl Juayl Jle OjSy Jo
Have you focused on conveying the key messages of “Enjoy Saudi” by target group of the audience?
fUWledll dyyai e d.o.a..-.u.og 0j020 ol ClS Yo

Has the tone been motivating and encouraging to experience the events?

After writing the content as per its purpose
and the way it is presented, check that the
questions are answered and the content
complies with the following criteria:

© ®© ®© © © © ©®© 6

Cguo Sl dolell juleall deslyo e wioys [dliwll sol Jle «U» byl culs 13]
.duod Pl lowduue dundo °
If the answer is «No», you should review the GEA general criteria of tone
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1L LBJI pladiwdl
:Wrong useage

gt )
Slaisl Juls adees
ddlaall o Aadil_, i Sasy
Lo o

e 1 1

®

Have a look at
#Hemma Hata Algema around the Kingdom
Celebration Guide
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Communication strategy

Juolgil duadilgiwl! .1

uan.n:.lJI JwolgdJl Ulgid s9120.1.16

Content of communication channels

:paoundl pladiw Ul
A Correct usage:

s
gl

o )

Sawsll Adsll Sallaisl e ;:bl_, g iyl
Ll 20 chedy lnodlgs sl L
dadll_i iz doow

Do you know where the interesting Al- Hemma
celebrations will be held?

We brought you their locations and how you
go there.

#Hemma_Hatta_Algemma

V' . A

Joolgll g olgo 0 Jolgll bolgo LY
:dundol) dolell guadl 6 s clods Ul
el wodl Jjgeodl Jceclod Jde aclauw
39 .p9u09 J5u duwlw Ul Pl pl —alg
e wbUIL gl o) yulBail o ubi y oy

gy Lud! aiw

Defining communication controls on social
media according to the general tone of the
platform helps the target audience to interact
and receive the key messages clearly, after
assessing the tone reflection by answering
the previous questions.




Communication strategy JuwlgUl duadl il .1

dy9Jl el sginn.1.17

1L BJI pladiwyl ruoundl pladiwyl Content of the periodic reports
:Wrong useage Correct usage:

5y 100K wyyLéy Lo sy il sgy )l Jr oo g Uy 100K : g il 3931 Jreo0

Lody .oladl e il Joeo g o dijlaaly 500K :&laoliadl sac
269 500K ujyldy Lo laeliuall sac jgla 65395 e juyill sgino Guuudig gosc JIgy
dueuoll db il bg 8y Il wuudl bg oy i Ui Ao Pl Wlaell §udai sao Judaig ol
2931 69120 Yo piliuig o) iall 0o 0 Gga o o Julindl Jcelai sbnjl . JLoislg pguogll e JELIV | -V WAV
W&y aalelai sy gl gL dyadul QAT Loy ¢l dueud il dn il dny Lausye oy Loy Laogjgig logloall
4 4loodl Jgo dadull Gigas OlyLueiwdl (e sy U bg el Loddig gy JAuw Ladeslo Jeud

U Ul albgeil e o Jclaill e

:dwolo Ul Glogleol) bboylgy Lle (§g-ind Display and format of report contents affect
diooduoll nulg i WliAs ¢l wJleg the quality of results and how to analyse to
-26g0Jl 6jLyj Jr o0 & L1 what extent the main objectives are achieved.

Therefore, focus should be on clarifying,
shortening and distributing information in a
manner suitable to its presentation, so that it

©

The monthly response rate reached nearly 100K Monthly response rate: 100K can be easily and rapidly reviewed and analysed.
compared to the previous month. While number Views: 500K

of views exceeded nearly 500K. This may be due Results:

to the stagnation of entertainment activities in . interaction of followers with the imminence of

this period. We conclude from content of monthly entertainment activities increased. Therefore,

responses that the followers interaction increases efforts should be intensified to respond to

only when dates of activities around the Kingdom inquiries.

are approaching. . Interaction with tweets that do not contain links

to further information is poor. Thus, updated
links shall be added to increase number of visit

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | louwitc dygo J—uo to the website.
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Communication strategy Jwolgll daGl gl .1

Gub Ul /ggmyl g090Jl §9i20.1.18
Website/app content

:LbBJI pladiwdl ® :paouall pladiw i

:Wrong useage

Correct usage:

spaiA0g dole Sloglen e &ain pad
Uouo)i loygdi pieig d&ueus)il dnuinll ge
woy elds Jleg dslaod! Jgo Gianu Lo Loldig
g gBoll sy o seirall ggsy Ui
J9> Lawo Ul bl gl ddled)l Juols]
e 0916549 jgeonl yulos jiyg .wlaw|
Juo ]l

Enjoy Saudi® provides general and brief”
information about the entertainment activities.
It is an entertainment and cultural calendar of
events held around the Kingdom. Therefore, the
content should be useful as possible and explain
details of the event or the entertainment
activity without going into more details. It shall
arouse the enthusiasm and motivate audience
Multi-activity musical festival Musical festival containing many .to attend these events

activities for family and friends

like drawing and games for kids,

food trucks and coffee shops,

music and live performances, in

addition to the celebrations of

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | louwitc dygo J—uo the national day
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dw Lw Ul dugall

Basic Identity

Ul dwlw Ul e iduye dy90 Glghoy oy peill glhij Lie
& pod! W) Gljsio JAd

cli3g loole)ig e diue duge ligho 006 &g )l o
wglihodl ) 5 gads g ousy Ly duged! G glouwsd
Aol Liolell 461 (Ju ol elsg

Here, we will introduce the of components of our basic
.identity, which form the pillars of our visual language
It is necessary to apply identity to ensure that the

desired effect appears through integrating all the visual

.elements




Basic Identity  dwwlw il dygaJl.2

Jleddl duod .21
Story of the Logo

olledll go ladiye jlod plaliwl o
Golio 805 6 dolaall dumuosil diniuillg
Ul pAasWl wlall e alleall 0ie .d4laol

Il Jelaulg dugall pony Jooy

The Home is happiness

Home
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Basic Identity  dwwlw il dygaJl.2

Jledidl 2.2
Logo

Siile

Enjoy Saudi
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Basic Identity  dwwlw il dygaJl.2

10X Jleadl ey .2.3
The logo Structure

iy Wigaudll (o tue Jlod ot
dols (o9 dogoiodl lgdlUg  &slooll

el «lesduuc»
o ] ) Jle il plaAiwl goy
LUe auogo go Las sl yollg digéylll

diqoy 1l
lcone

Logo of “Enjoy Saudi” constitutes of anicon in
the shape of the Kingdom, wavy colors and the

0.5X word «Enjoy Saudi» in both Arabic and English
languages.

]
L E ]
‘ Please, use the logo with the same ratio
LL' l ! between the icon and the written text as
shown here.

Enjoy Saudi

LAl
Logo type

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | leuuuc duge Ju>
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Basic Identity  dwwlw il dygaJl.2

oW glgliu jledul .2.4

Logo in full colors
Logo with coloured background | digloJl dualsJU jledu] Logo in full colors | dlo &I gl UL jledidl

joiasi Lo laduc jle i dugll ool
) 0Jué e ojuni LUl ljraodl
doliall duiqUl deunll (le Bla]l Jolo
(1) pigall phaiwl gloul o6 jlo il

Je UL jleddl plbaiwl (boy ¢l jiel aic

| 2 UlI 5909 oy diglo duols e youdl
Lfﬂ,LLL:LE (1) g3g0dl Jio Jledul jgolr) o4l

0 - L &
Enjoy Saudi Enjr

The color characteristics of “Enjoy Saudi” logo
are the most distinctive features.

Logo in monochrome | gwgieoll jlodidl Reversed logo | 2L JoUU jleddl Try to keep the full C.Olor model of the logo as
N much as possible, using model (1).

When this is not possible, white color logo can
be used on a colored background, provided
that there is sufficient contrast so that the
logo appears like model (2).

When there is a need to use the logo in full

| 5] “ 1 E black, be sure to have a white/light space in

s ; o the background to ensure that it appears
Enjoy Saudi Enjoy Saudi .optimally
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Basic Identity  dwwlw il dygaJl.2

ojoJl doluwodl .2.5

Clear space

2N Jodl JA iU Jle udl jgald jlousd
Lespg yle ) duduoledl doluuuall olclyo
Jolell dold (Jo dcjlo doluunsd

() Wy g0 laduye jlo s 0 yuludll 6109
Jlo iUl dhghso (o

To ensure that Enjoy Saudi logo appears in
the optimal way, please take into account
o the marginal space of the logo and leave it

clear of all elements. Measurement unit of

L&LLLI ‘ “Enjoy Saudi” logo is letter (c) in the logo.
Measurement unit of the free space is letter

EﬂjD‘y" SE'LJ::“ () in the logo.

Jledw! o () wyo (o 6]l doluuadl ulid 6159
.inthe logo (<) Measurement unit of the free space is letter
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The main positioning is right bottom of the
.design space

Logo can be positioned in the middle in some
cases, such as videos

Basic Identity  dwwlw il dygaJl.2

Jloddl 5505 .2.6

The Logo Positioning

e o luuce jlo L",_.wLwIJI J530|

ubes 0 howgll Lo jleidl jSpal of ooy
\guaddl Jio il

Right bottom | Jouwl (joy
/L

7/
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Basic Identity  dwwlw il dygaJl.2

paoundl Wigs  .2.7

Design templates
10X

b ol leodue) wlw il o)l elil
I 1 Il ou uds

X o]l 6109

Y JalnJl 6109

The template is divided into 10 * 10
Width is called X
Lengthis called Y

10Y
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Basic Identity  dwwlw il dygaJl.2

sitolgaJl .2.8

Margins
(@) o
» 10X o . - . _
| 1<, woye 0.5Y g Walb 0.5x ooy Jgdu goylall
05Y 05Y
The design margins are 0.5X long and 0.5Y
.wide
10v
0.5Y 05Y
ol o
ul ul
> >

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | leuuuc duge Ju>

BNy At r s/



Basic Identity  dwwlw il dygaJl.2

10 duisll WJigdsl .2.9
Logo in full colors

10X

louuse Jlow jlaby Gloudnill dols Lo Lo
. Jiodl Jauduu

aoglll yose apuds ay dghll arolodl o
X Jleyyo opuce JI

X gwldoy jleddl goo wluwisl ol

2X uizy adgindl gl o

10Y 10Y 1.5X awsyell auolodl Lo

X o]l 61309

_»HNH!I' Y JalnJl 61309

In all applications, we seek to show "Enjoy
‘ Saudi” logo in optimal way.
15X i In vertical designs, the board width is divided
‘ into ten (X) squares.
The logo size is calculated by X.
In vertical designs, it equals 2X, while in
horizontal designs, it equals 1. 5X
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Basic Identity  dwwlw il dygaJl.2

Jleddl guldo .2.10

Logo Size

Vertical and squared designs | deyjollg ddglall arolodl Horizontal designs | duojell aiolodl
| J b ledsy Olaunil &ols u—O .
| Jodl J5dlU e e
| o pouod! Unwgio B 131 jle il guldo
- 9 Luoye X Ulespo 10 Jaoll doluwo o wudi

WI’III' Wab Y10
I L Jleuill ybse ggiy dghll aolall b o
i FiiinE | 4X g0
ol puoLodll o0 2X jleidl yoye g9y Jgdy Lodw
e LT dudyoll
[ [
o 2X 3
z 10X <

In all applications, we seek to show “Enjoy

(I i (N .Saudi” logo in optimal way

10X

XS0
XS0

If it is in the centre of the design, the logo size
is as follows: the workspace is divided into 10X
squares wide and 10Y squares long

It is 4X in vertical designs and 2X in horizontal
designs
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Basic Identity  dwwlw il dygaJl.2

Jledll aoo yowi .2.11
Minimum size of the logo

g0 Jle !l ole] 3o jgald (e blaonl

Digital applications | dwad ! &lignil Lo aongoll jle ul) powvdl ol olelyo

o8l jlesil) a2s jounl
Minimum Size

Printed applications | dcguhoJl Ol

15mm »JHM’
carholl jleuinl) p25 ol ; i

Minimum Size
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Basic Identity  dwwlw il dygaJl.2

s Ui jledddl pladiwl .12

Jledll dibBJIl Sloladiwyl .2.12

% wmwmw W Wrong Uses of the Logo
§g§§§§ Sl by glgh s .1
[=muie i B uuc it el phaiiwl 2
e e e - Jleil slel ued .3
I Jleudl g9 Juoi 4
&iglo wlals le galo jlesill plaziwl .5
6 5 bglhs jlesidl uani .6
J"!F Jilo jledl o cjo pladiwl .7
W& e _ auals Lle dloldll ailgll jledul plhasiwl .8
L%LSLL%C lauue Lisllg Lol jledd] Juos .9
Frioy Sand SsJlg ol jleddl Juns .10
doosjo duols le jloddl plaziwl .11

- H

W l=uuc
Enjoy Saudi
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Basic Identity  dwwlw il dygaJl.2

glgJiil .2.13

The colors

Using colors of "Enjoy Saudi” in applications
is an effective way to maintain an integrated
.and homogeneous visual language

Main colors of “Enjoy Saudi” are five: Al-
Ahsa Blue, Rafha purple, Ad-Dahna yellow,
Faifa green, and Al Morgan red are used in a
.consecutive and harmonious manner

Color: *Al-Ahsa Blue» is the primary color, while
the remaining colors are supportive colors
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Basic Identity  dwwlw il dygaJl.2

glgdiil .2.14

The Colors
sgiU owlul Sl sl sgiU louiie loJi CLail
Secondary Primary Secondary Secondary Secondary @Jou_o Jlgdi o

90 GJjULo d4lanll
doll ygJg yod 1 ggl
U go pnaslig
)2l goyog cloudl
ool gglig
Colial - gg) go
clyoundl go Jawvwilg

.Jlollg

cluo Jl §yji
Blue

The colors of "Enjoy
Saudi® are derived
from colors of the
Kingdom provinces.
Blue is color of sea
and confidence.
Green is colour of
sky and sea coral.
Purple is the color
of lavender. Yellow
is color of the desert
and originality.
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Basic Identity  dwwlw il dygaJl.2

dui gl glgddil .2.15

Primary Color | duwugdl glgJ Ul Main colors

PANTONE RGB CYMK HTML D augll Gyl plhadiwl e &6l 6lelyo g oy
300C R99 G101 B189 C99 M51 YO KO #0065BD 1‘-9-‘-‘-"-'” 9JJl P 9o b goUlLish g lediuell sanicoll
g ‘ J99 dcgiboll loubdl -0 wlwl ggds

a0l LA L6 el

Secondary Color dygilJI ylgJ Ul
PANTONE RGB CYMK HTML / . . Please, be accurate when using approved color
2592C R143 G35 B179 C60 M90 YO KO #3f23B3 ey ol5 gradientss of “Enjoy Saudi” by selecting the
passionate color as the main color in printed
applications and a bright color in digital
PANTONE RGB CYMK HTML .applications
1877C R234 G40 B57 CO M88 Y77 KO #EA2839

PANTONE RGB CYMK HTML

3405C R234 G40 B57 CO M88 Y77 KO #00AE65
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Basic Identity  dwwlw il dygaJl.2

doclaJl dugll oudsl .2.16

Supporting color values

ol asa)| pai s

SRR
o6 uAull gg Uy
AT
plbhoiwl dolJl aic
66165  1jg) W2

cluos il §yji Olopdl Jdo
Blue

Supporting color

90% values are used after

80% being diluted slightly

70% with white color when

60% you need to use light

50% color tints such as
gradients.
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RO G131 B76
C88 M24 Y90 K10

R34 G85 B54
C83 M83 Y85 K39

cluo Il §yji

Blue

R26 G69 B134
C100 M83 Y18 K4

R14 G46 B134
C100 M88 Y37 K30

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | leuuuc duge Ju>

Purple

R99 G35 B129
C77 M100 Y12 K2

R66 G23 B87
C84 M100 Y32 K29

Red

R163 G46 B49
C24 M93 Y84 K18

R108 G30 B32
C33 M92 Y82 K47

Basic Identity

duw lw Ul dugaJl.2

&SIl duigll Sslogail .2.17

Dark color gradients

R184 G151 B61
C28 M37 Y93 K3

R123 G101 B61
C45 M50 Y100 K28

dawgll pudll paxaiud
0162] x oy doclyl
S ol / >guull gl
Cl3g d6un 3o Lo
plaaiwd dsladl aie
0j 540 dwg) Llog
9J9 le dclnll Juo

.uolbiodl J o

Supporting color
values are used after
being diluted slightly
with black / grey color
when you need to use
Concentrated  color
gradients, such as
printing on low
absorbent pap

BNy At r s/



Basic Identity  dwwlw il dygaJl.2

5 dugll 6ps1aJ1 .2.18
;s 'bo}é Color wheel

Wl &sanll Gle gllbyb jus Jiuiu poods

/% Ul s @leiy Lasd wiwliol 18l SLA5Y
dugiltl I duw L D
/ dygi | dy

—

§ Derivative color values are used as supporting

§ color gradients to the main colors, but only

\ after checking the ratio and proportion
.between them

/// \§ We highly recommend to review the next page
to make the appropriate decision regarding
/////lllll\\\\\\\\ .ratio of the main colour to secondary colour
o 5
2 9

Z~ ’7. 5
6'COI;Z'.:"%I/ ° B D
da 2 \Sg:o(\&b
s
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Basic Identity  dwwlw il dygaJl.2

duwlw il bghaJl .2.19

primary fonts

English Typography el gl bghs ) a0 oo ot g bglns
. lojyjel) Plwgll bl o

Font name ol gl Tajwal b5 g0 d el judaidlg (el Al
Tajawal Jlgaj dalizoll ailjgl
o . s yhwil gw ddlo)l doluall dlelio goyj

ABCDEF CENERAL ENTERAIMENT AUTHORITY d4s544) o taJl disast JQ-D-\-?-!l Al dsigudn (ousy Lay el

£
ABCDEF GENERAL ENTERAIMENT AUTHORITY  &10,il dolell duall J Q-Q-L?-!l Enjoy Saudi Typefaces are an important part

< . . . .
ABC D E F GENERAL ENTERAIMENT AUTHORITY audyill dalell diall Jg—a N I of its identity and a simple method to enhance

it.
ABCDEF GENERAL ENTERAIMENT AUTHORITY a6l dolell dusll J9-® 1
C Arabic and English typefaces of the GEA are
Tajawal with its different font weights.
Primary Typeface : Tajawal Tajawal : duwiyl bghaJl
Please, consider the ideal space between the
pseudo-Latin text used in web design, byi5 das . aig dd)luo dioua) JLd lines to ensure high readabili
typography, layout, and printing in Jol gl as albeleall joiwlg
place of English to emphasise design El_{ixoi o e JUaylg ol
elements over content. Ibs also Jo gudi Lo 0 JI Ulreleall
called mock-ups. It visual elements Wasyg dolslg Lao Haiylg e blgul
comprehensible Latin to outline the Laojc .d.ua.wfg Lwipe) o g2y 0
visual elements comprehensible Latin dohléo g0 ,guoj r(.l_l gyl_wi
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English Typography
Font name
Myriad Arabic

GENERAL ENTERAIMENT AUTHORITY

ABCDEF
ABCDEF

ABCDEF
ABCDEF

GENERAL ENTERAIMENT AUTHORITY

GENERAL ENTERAIMENT AUTHORITY

GENERAL ENTERAIMENT AUTHORITY

Primary Typeface : Myriad Arabic

pseudo-Latin text used in web design, typography,
layout, and printing in place of English to emphasise
design elements over content. It>s also called mock-
ups. It visual elements comprehensible Latin to

outline the visual elements comprehensible Latin

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | leuuuc duge Ju>

iy yoll HUAI bghs
baJl puwl
YTREN
YT REN
j9@azl
PYREN

ddyll dolll dingl
Ad5l) dolal digll
byl dolall diggl

b el g

Myriad Arabic : duwi gl bghaJl

seiwly By S dg> ¥ ey Elie dien) Sz
dagunz ke JUnly J>Ludl 510 ol 0 laslsall
bl ;> puds Le 8 JIl Olacslsall glael
Lyt Jo 320, 0 oSy dalély Lao Loyl

Lablio g, puis o zalal Lage .Jaauls

Basic Identity  dwwlw il dygaJl.2

daul bghsJl .2.20

Alternative Fonts

g0y diwlw i bbg Al 1 olgi pac JLo o
dlelpo @0 dygilll / daclal bbglasl plasiwl
&g 60llg 813l

If the primary typefaces are not available,
the supportive / secondary typefaces can be
used, taking into account the alignment and

.readability

RNy At r /0



Basic Identity  dwwlw il dygaJl.2

Al plodiw] .2.21

Theme Inspiration

034 I Wl ol philwle Jleddl
Ool]l ULl waues 8_.0JLQ_J..LLJ I o_round
wisoliys hell LAl by hall &oLsl o

a52JU Jgo iug

1ol cjo cluoudl bg bl gidlelpo op
Lalljl aoy dg ol o

The main theme of the identity was structured
by simplifying the logo and using the same
effect of the logo design, while reducing
severe curves. White lines were added to give

.dynamics and a sense of movement
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oLl puouns .2.22

Theme Design

10°
Uy e eyl
Turning 10 degrees
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dogoll / Wols pyill .2.23

The whole theme/the wave
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Basic Identity  dwwlw il dygaJl.2

duio)l dobuwodl 0 ,o.uJI duu .2.24
Theme ratio in the art space

dol5 0 dugall puslg jg el Lo blasl
Ql_cll nn_lJI_l_’)i rol . . LJ . Q ..". ..Il

/\ SLogail sac apl i blelpo @ o &oyiaoll
29-0J ¢ Jo Ug Ulogai 6 e gliniddl 0

.Aolg

/ v To maintain a clear appearance of the identity

in all applications, we recommend to use one
of the proposed clippings, taking into account
that the number of waves in the clipping shall
not be more than 6 waves and not less than

_\ .1 wave
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Basic Identity  dwwlw il dygaJl.2

boul .2.25
The Pattern

e godall ol pbaiwl (4o
8jguo duals - cldypl - auslogl dualdll
uoudl ol olhaiwl 50U
o oieall abgll  alopdl e
olalal Gl gaull n ol pladiwl 4oy

o oieoll glgJul diglall

The colored pattern can be used on grey,
blue background and image background. The
white pattern can be used on approved color
gradients. The white pattern can be used on
backgrounds coloured with approved colors.

AN, Uy ()



Basic Identity  dwwlw il dygaJl.2

p.uJI G .2.26
Applying the Theme

WAk 6)g00b pudlgll poiell 3ani piuw Subject Jis] Select &oils (1o cuolg paic oo 1og) wgtiall yguall isl wgibgigall aiol

The clear item in the image will be automatically selected .From Select menu, select Subject Select the desired an image with a clear item Open Photoshop

[]
]

Aol radell wls dogoll o wggyadl glall 6 dogoll g6 0jgall dacloo) Command Jj go | beidl sygusdl go
Result  Put the wave behind the item Put the wave in the desired position On the keyboard, press | + Command button to duplicate the

image.
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Basic Identity  dwwlw il dygaJl.2

lowuce dogo / axl .2.27
The theme

uléuhig Grlb ores ol o b9 J b0y
011 sl dugall dnos Loo aaliso
il jadell g o J5hii gl dogel) JAoyg

<lull goellg » ol Laxiol 0jguoll

Themes can be applied with several methods
and applications, which make the identity
permanently renew.
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Basic Identity  dwwlw il dygaJl.2

SO diol
Other Examples

I Jo3IaUl 3185 (e ojadll prc aJb b
6Jgall 6 wlwll juniellg ladue dogo
Wb 2159 U pladiwl g4 otlel audgoll
dalido Ollusg Olelnisl o sae) 6jguoll

o (o Juosl

In case the above method can>t be applied, a
template in which the image is placed with a
number of clippings and many options can be

lused

Click here to download
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Basic Identity  dwwlw il dygaJl.2

10 dUbb Oliyhi .2.28

Wrong applications

e dholball g oy dogodl pladiwl el
sy ledul dbunall iadl @slucoll

10Y Looo dogall g bGUY

WWMMW While using the wave, please keep the free
space surrounding the logo so that the wave
.does not intersect with it

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | lauu_ic dyge Jub

BNy At r s/



Basic Identity  dwwlw il dygaJl.2

diglo dudls .2.29
Colored background

90 ey yolall s ol bail jioy Loo
oLcI_po 20 oxoiooll L_Jl_’D_j_LL” roI_1:>,1_;qu d_ﬂ.o.J
FTT 8-*09-0 90 Lo5 UD-U-UI JelU dogadl g Ul

Thevisual style of "*Enjoy Saudi” is distinguished
by flexibility and applicability in various forms.
Approved gradients can be used, taking into
account that the wave is white, as shown.

WSuLe
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Basic Identity  dwwlw il dygaJl.2

docls polic .2.30

Supporting items

@lxaiwl aic dacly pnlic @ladiwl gSal
giayilllg gagell Gléuhi (na @il
ol @agall g<ay allall ada (g lzlifiwl
g6l cwliy Lay Jols Jsidy jahai

You can use theme supportive elements in
video & animation applications.
Exceptioinally, the full «wave» can be shown
to support the video concept.
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Basic Identity  dwwlw il dygaJl.2

GUgdsill .2.31
The Icons

GUgds Ul & paiai
Icons partitioning

Iot I AJldslow ggai gl e aligé il s aio)
Lojluy dughudl junlic Ao

The icons depend on 1 pt line with curved lines
that are cut out from one side as shown. We
recommend to put a colour behind an element

cljol 30 Lal5 gg! 1d0 £ dginio Blybi f the icon to highlight it.
digds Ul &bido cjo duoio wlpbl o) e icon to nignlignht i

Cut out part Curved sides
Background color of a

part of the icon
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Basic Identity  dwwlw il dygaJl.2

SUgds il .2.32

Icons
The background color of the icon can be JlaJUI o dugasll duals Jad jLuisdl 4oy
selected from the colors approved in the augall -6 oxnienll

brand identity

o ﬁ A,
! 'd
‘.

«
o

NIV
@

©
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oxoieo)l UlasqUl
Approved Directions

cl¥y g dusdl duge J_io 6x oicoll wlesqll 20
S2U1 pwlgallg eyyluduallg

Ximpore debitius eserem quo odios ium quate aut aut
omnis doluption perent, volupta aut doluptam que
quodis alistint adiorepudam, cumquae ped ea voluptatur
sequas et, entibus rerferc hiciistia nonserro mostiis

tiorepernam eatiur aut dernate parchil



Approved Directions JwolgUl dadl piawl.3

diuall go lowiuce (3.1
Enjoy Saudi” logo with GEA logo

2 0 Lo jlo b plaiiwl JUs (o £t
o aoieall asgll olaiiwl ol d el jled

o o Joldl (el (0 duall jlo . 1g ogqs duall
> 10X < Lo duuce jlo wu aulouyg
| | | | |
Exceptionally, use GEA theme direction (GEA
m, [o logo on the right), when using «Enjoy Saudi»
AR logo with GEA logo
o .:%’ 7100 9 g0
- % --
Other Line UL — ';0".' N
& eparation
g liuc | owwe| "
Enjoy Fauid et
Y= Width of Y= Width of
the swords the swords

@Enjoy Saudi Brand Guidelines Version 1.00 [2019 | lowuuic duge Ju>

o« T Ihivay A



Approved Directions JwolgUl dadl piawl.3

Jlewg &yl go ladyce 3.2
Enjoy Saudi” logo with GEA logo and another logo™

- - Y fue jlod pladd Idl_’>u_ox: |
; 10X i 0 . | CL:>9.1J| pl . |r(L1J . ||J
o | - 9 gkoyl el 6 aiuall jlo b 1g o9 diyall
[] GEA
[ | > Logo
.. ..¢’~ : I e e s .
e o 7100 Thewgug!styleof EmoySguql |sd‘|st|ngU|shed
p——— | "’I N byerX|b|I|tyanc!appllcabllltymvamousforms.
Logo W'MW“ “’Mwm Separation - Approved gradients can be used, taking into
750 st i Otmertine | syl a_olalfa iyl account that the wave is white, as shown.
ve Widt;n;:a di Y=E\;Vw225ta;d;f Ve Width of General Entertainment Authority|
the swords the swords the swords
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Approved Directions Jwloll duadlfiwl.3

diglo OUlyjleds .3.3

Colored logos

g_oLm_Ju.LLC e jlo olaaiw |dL_:>u_.0.éLLLL.L.U|
U0 2odeoll asgil plaiiwl iy duall jlo b
grodl el (6 & iyall jle i g o) & el

o o
ul 10X o
> >

Thevisual style of "Enjoy Saudi” is distinguished
by flexibility and applicability invarious forms.
Approved gradients can be used, taking into
Logo Separation account that the wave is white, as shown.

oo ‘ '
50 I.&LLLLC Othertine | ayill & olall a iyl

General Entertainment Authority

Other Line

Y= Width of Y= Width of

the swords the swords
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Approved Directions Jwloll duadlfiwl.3

diglo Ulyjleds .3.4

Colored logos

20 laddie Jlob pladiwl JUs b EUiiwl

J-0 2odeoll dogil phaniw] oy dialljle
o 10x o ol el (6 d uall jle i 59 >gs duall
8 2 Lladue jlo s auilug

Thevisual style of “*Enjoy Saudi” is distinguished
by flexibility and applicability in various forms.
Approved gradients can be used, taking into
account that the wave is white, as shown.

Other Line

Logo Separation

750 |.@.LLLLC OtherLine wayill & ololl & iygll
Enjoy Saudi General Entertainment Authority

Y= Wjdth of Y= Width of Y= Width of

the swords the swords the swords
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Photography + video

Peail dolll abldyyl jpl goyel wi cjall 3o Lo

oy duwlw bl audllg oliegigall
In this section we review the most important

photography guidelines and the basic values for
choosing them.

./




Basic Identity gsaudllg (O1s£9igal pyguoil
General principals doleJl {55loJl

do_ /4 09 dug 159 Ao Jguodl Jg i dy > . General principals
.Photos are vivid, vibrant, and cheerful Vivid
Photography oljcgigall gl
Olleall oAl gl dold] JUs dygac jguall jgsi R N . 1 o
Photos are spontaneous, when holding or Spontaneous e S R U Lo S o La LI = oo Gl

organizing events. Laolihs (Ul ldeollg auopl) dolell dualljgo lowises aly

Passion, inspiration, enthusiasm, development and patriotism are the

Ul ddle i eoio glgli wid ggii :ddieio W : :
N - __, i . values that must be reflected in GEA photos and the events it launches.
A5 gl dild CuwuJg Refreshing E

Photos shall have fresh colors and be of high
contrast and shall not be dark.

Jugbojlaile uaogidanscuudgiinoggsi  @as/duoleo €

Photos shall be recent and shall not be old or Contemporary
taken long time ago. modern
Ao J4€g aolg uade (e 0j540 jguoll Jgai :0j55010 .0
Photos shall focus on one item and shall not Centralized

be dispersed.

il

Groups <LaJl

People ool € Makers gluadl .l
Decision makers JIpaJl g3sio .0 Work performance  Jooll clsi.r
General Technical Specifications .dwoleJl duoJl Glawvligodl N Events .UWleall .



Video and Photography gsau0llg YéIJﬁngbJIHg;n:UI.4

lauiuel dolell audll 1.

general values of “Enjoy Saudi”

Jggledl
eg_o_b_j | Cooperation

Ambition

. o & I

Passion

‘ aoljul

Integrity
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Video and Photography gsau0llg S_,:‘JIJ.ég:ig.c'le_;..gg.|c>.:iJI.4

gl Sloedlg ouwgoll .4.2
Colored background

Sound plays an important role in communicating the mission of e ool ellal ahall allw) Jungi (ia Laaa [jga agnll asl
GEA, so make sure that the values of GEA (Passion - cooperation - (aaljill - aagall - agahll - gglsill - @suull) dlall @b guseii gl
ambition - quality - integrity) are reflected in all the accompanying anlnall arignll Glyigallg a6 wgall ghléall GalS (na

music clips and accompanying sound effects.

astell 8wy,

Optimistic
wnduugall gg-si
N aignll aljigallg

aijan / Gnlea
Modern N

Cuuylg @ipaa ggsi

lale (nAa gl dagrd

Jigh gaj
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Video and Photography gsau0llg L,oIJ.r:g.ug.nJI Honll.4

fddigunll dugall oo .4.3
What Is Audio Branding?

¢ The sonic branding definition is the development of the strategy = GlLa<illg (Jlg_n‘\JI dcgaia (na dlignll ayhill dallell W iy=i b

and use of an aural sound experience associated with your brand.  d.allellg digall dhiipall diea wll dgnll daijaig andilyiw)l
Ayl

¢ Soyoutranslate the core concepts of your brand identity, attributes,  digall drwlwlll @ialaall @ajii gai Glgnll aia JUa ga )
and messages into a unique, distinctive set of audible components. ULigsall g Gjlaag Gaypd dcgara ] Jilbwyllg dlawllg

Lasting at most a few seconds, your signature set of sounds  (lgi g_n.dJ_lj\JI wle ¢l anlall gaaqill lgnl d.cgaaa @gai
automatically associated with your brand. So your audience  jnlisll 2a Liahlc ¢ljgaan Jnlgis ¢l .nipall jleanll ga Liilali
connects emotionally with your brand’s abstract elements while nwif \ gylai giaiug Lain digall aspaall
enjoying memorable experiences

¢ Aligned with your brand narrative, your audio identity delivers  G\lclai atignll ¢liiga pagi « aspadll digall ypw ga Lilai D
consistent interactions without visual cues and regardless of nalall Glowll ge phill asug aiipa aljla] ggay aolina
physical context.
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Video and Photography gsau0llg L,oIJ.r:g.ug.nJI Honll.4

’ES.,'ig.naJIJLQ.foJI golo .4.4
What Is A Sonic Logo?

¢ To reach screen-free and/or audio-only audiences, use a soniclogo.  Cignll @la3yiwbh gl / g adlill gc (Y JHalaall and] Jgngll b
An audio logo consists of one or more musical notes to capturethe  jleill yg<siy .cnignll jleanll J\A ga dygall jj=ir aniihda
essence of your brand, business, and/or product. ;292 hLailll &6 wgall dligill ga 1isi gl aanlg (o wignll

«laiia gl / g cllacgl /g &yl dallellg &ygall

¢ When your audience may not see your visual brand symbols, usea  Ijleun @idiwl . ayipall jgaplg aljleanll ¢ljgaans wpi M Laaic D
sonic logo to build your auditory brand. Areawll aagall cLid Liign

A sonic logo represents your brand strategy through the use of an  alxaiwl Jis ga ayhill clialce dayilyiwl mJg_nJI Jleadl Jiay
audio cue. It consists of a short sequence of sounds designed to  d.aana Glgnll ga dpnéd alwlw ga J9siy Gy d yign &)la)
leave your audience with an instantly recognizable sound. Jgall tndc aile Wy <ill gSay Lign ¢ljgamaal ¢l yiil

€ As a tool of sound branding, an audio logo makes your sonicbrand  axignll Gyylaill dialle cnignll Lol J=2y cdrignll digall oI;IS b

more memorable. Most often, it’s placed at either the beginningor  a.lai gi @ila) wia Lal Lasng @i « gLVl wlél gna .cnowii \l
end of a piece of audio. 161 wga a1alss guaioll (na laaladiwl (o_l,ggl ign g hda
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M\

Jilwllg eniggistil gl Jilwy
enlelaill (niignll all ajanlg aunill

Aaaall aligigyg
Emails, text messaging, IVRs
and chatbots.

M\

sl aalpll Allisg Gléuhill

Apps and other software
options.

dag ndall dlaanllg uigll g dlga
algaillg ulellllg g_yaiall g hlaag
6 Lay) dla wall sl alyginallg

(aLignll Qs ¢y
Websites, landing pages, video,
games, webinars and other
recorded content (including
audiobooks).

M\

duigyjolillg aicldllg dradyll Glicl
Al ag Gl ¢lla ¢na Lay

Digital, radio, and television
commercials including
advertising jingles.

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | lawic duge J—uo

Video and Photography

gsau0llg tr_,f)lJ.ég.'.ig.f:Jl_j..gg.|c>.ZiJI.4

Sagiguol! dygall padiuwi (i .4.5
Where Do You Use Audio Brand?

M\

JiLuwllg JLALNI 318 (nédywgall
ASill anlll apsl digall
On-hold music and other
corporate audio messaging.

M\

Al €L ¢ra Ly guagall (ng ina
g YouTube (J-ia @ iclaizVl hilwgll
Linkedin g Instagram g Facebook

Lapcg
Video content including social
media options like YouTube,
Facebook, Instagram, LinkedIn,
and others.

M\

¢« elhdllg o Jug il exy Glgond
capall lagiillg aalhall alaailg
adiall asleiall wypall algnlllg
Startup sounds, errors, low
power, other alerts, and other
product-related  sounds.

M\

wnginag arcldll aolpllg Gwlsagll
Alexa dljlaa Jia (nignll acl wall

Podcasts, radio shows and
voice assistant content such as
Alexa skills.
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Video and Photography gsau0llg t;,ﬁlJ.ﬁng.ﬁJlJ.,!g.lcﬁJl.4

SggmULﬂgﬁuléﬁui.4ﬁ
Different Adaptations Of A Sonic Brand

28 ol gwgall (ignll jle il
La Lill¢) «corporate loop» un ] Jgiy
lilleg « en_lelaill (niignll all & akil

Jniall aigjil Gilg_ni &_aln] @i Lo
(aaln] Alagleas

Expanded sonic logo which
might turn into a «corporate
loop», (often used as music
on hold or in IVR systemes,
and often has voices added
on top providing the caller
with additional information)

A @laai wMl @ tign dljlan]
2@ dgan gna JISill iy a8 dun
ulw pili al yg-<ig
Acoustic versions for in-
house use where repetition

might cause irritation and
have a negative impact

Gluwlia ¢na @lrai wMl dndly a5 wi
L2 jasnil f LAt gf sy i
.43y 10 drgyi A\lan

Dance version for use

at company events,
celebrations or to mark a
particular sales success
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& lolS 4 wio & tign & yylai & olc
abiMelll ¢na  @laaiwil) gl
(15T OMas g0 < j 25 g & tigyjalill
Orchestrated full-form

sonic brand (for use on TV
advertising or as a part of
larger campaigns)

gbyaa (na @ladi wll Elgy Il as i
Wimiwi Laaic gl aspdll aleyi
3 10ill aag (e Lalita ljg man
Rock version for use at a
company-sponsored festival
or where the company

is specifically targeting a
different audience

3120 Lay) guubwl JSd - agnll jle b
(jran tgn gl Jig gl Glasi gay
Sound logo - basic form
(perhaps just a few notes, a
chord or a distinctive sound)

gi a ylaill Sonic &allc (ngini 2 &
LSy dgn wlc corporate loop

<jas @laai will gi guea qiia G\Lhl

ncld glle] ga
Sonic brand or corporate
loop may have a voice-over
specific to a particular
product launch or for use as
a part of a radio ad
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Video and Photography gsau0llg Yle.éng.éJngg.ngiJlA

igdl jleddl padiuy bis 4.7

How To Use The Sonic

Jigall jledul Jus legidgo guagall g5 131 .
If A Video Is Used Before The Sonic Logo

JLua 1,0 ingiway gysgall (éwga ggsi gi way
The video music should be leveled 1,0 dB

dgnll (ngimwa Jaosiy (Ji W o rwgall claiil apaal
Once the music end, the Sonic Level should go down till

the end of sonic to 15,0- dB

please note that the music should be on the same tempo of the Sonic

! ...Jl '..”8..0‘0 o e s.,.,. ”Jl & llt:.l.jljl..)! '
If Only The Logo With The Sonic

JLua 1,0 ingiway gusgall (éwga ggsi gi way
The Logo Sonic should be leveled 1,0 dB
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Video and Photography gsauallg ,_,oIJ.cng.nJI Honll.4

'J:

SN YN

Don’'t use FECYRTTV ] Use pa2iwl

Dark photos or photos that dolbho gi eilall (le 6j45p0 jue yjgo Focused and well-lit photos 0540 6cllol Wld B8j5)0 jguo
don't focus on the maker

Don’t use pa3iul U Use pasiwl
Dark photos or photos that He polic Gle LSQDJQW Jgo Focused and well-lit photos B35 8eldl Wld 8510 jquo
don't focus on the maker 6)gunlJU doen

Don't use F LY FTITV ] Use pa2iwl

Non-focused and blurry photos 6j5)000 Ju€ 6jgjan Ao Jguo Focused and well-lit photos .00 6clol Wld 6j5)0 Jguo
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Photography

EL.'uaJI 4.8

Makers

o0 (ool oaloc O Jeogo Jull
aopll eluo youno A2 Jguo L0060 (U
paeoy o)l)as byl Ublall sgoac ey

dujell aaisldig aaolall

Those who are passionate about their work
and immersed in their passion. Photos,
with a spontaneous nature, tell stories of
entertainment makers through unrepeatable
captions. They are inspired by their Arab
inspiration and culture.



Don't use pa3ilud U

Non-focused and blurry photos 0j54000 Ju€ 0jgja0 Ao Jguo

Don’t use Pa3iul U
Non-focused photos that He polic Je 9 ’9: 190
6Jgu0JU doswo

contain unimportant items

Don’t use

pABLus U
Non-focused and blurry photos 6j5)000 Ju€ 6jgjan Ao Jguo
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Video and Photography

Use pa2iwl

Focused and well-lit photos .00 6clol Wld 6j5)0 Jguo

Use pasiwl

Focused and well-lit photos .02u0 6cldl Wb 6j550 jgo

Use pa2iwl

Focused and well-lit photos .00 6clol Wld 6j5)0 Jguo

gsau0llg ,:,6IJ.éng.éJIJ,gg.xa:UI.4

Jooll clsi .4.9

Work performance

o401 gl 5 500 ) e L
paeoy o)l)as byl UblaUL sgoac ey
duwyell aaioldig aaolall

Those who are passionate about their work
and immersed in their passion. Photos,
with a spontaneous nature, tell stories of
entertainment makers through unrepeatable
captions. They are inspired by their Arab
inspiration and culture.
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iy
Sounds & music iuugall/ Glgwo il @Jéz

el Jouwiug dle 6392y duclowud! b yrodl 4618 gsi (i élelyo oy
.0392J1 dle diguo WlPgoug (luwgdud! (o ddbg dlle 65920 Glguo Ul
Please note that all audio outputs are of high quality, noise free, and
high quality sound effects.

Transitions SYELUI
UlHgo plaziuwl ggay darasg dey uw xeliuod! Ju UL ga gl Jgbo

dusJl glglu pljUUl 9> QUL 6 yoguodl plxdiwl de ey @Juo
Try to make the transitions between scenes quick and light without
using exaggerated effects. When using transitions, we hope to adhere
to enjoy saudi colors.

Ilcons d&joyl yguJl @

uD QA 460l oy clig giaudll sgino (e Jied d)jo) jguo plariwl Job

Juogilg Larewn by il / il jguo plaiwl uladg duwliodl jaoylg

240 JAuw ggounallg sginodl dluwyg

Try to use symbolic images that express the video content by

accompanying the appropriate texts and symbols, avoiding the use of
scattered / poorly focused images.
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S9icol dolell (saluaJl .4.10

General principles of content
4

JSluplg adll @

9o Ui Wilelnig lowd guie) oo $ginn 00adi e duall o yosa
alilu)g dual 016 Juolai Gle gl U JusJl go Joll cjadldesiyo
We are keen on providing the distinguished content that reflects our
values and aspirations, therefore we hope to review the first part of the
guide to see details of the values and messages.

Quality &sgaJi

Telguuu duol il d6ug 6392l dle (g0 i winu duipadl b sl dols
oIl sl ejodl doslio 9oy . Cuquo gi il igo gi d55niojguns
duollalawvigall
All visual outputs must be of high quality and with professional
accuracy, whether as motion pictures, effects or sound. Please review

the final section on technical specifications.
Sguadl oyl ;)

20 Juolgillg e ill Jliallddypndl (o (igunll dpuig direl duasd
3 dunall Jle eldlh I ol sgizall deluo clili Wilel o 924 .claoll

Values & messages

Tone of voice

Personality and tone of voice is the perfect way to express and
communicate with customers. Please consider them while making the
visual content, see Chapter 3.
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Video and Photography

Don’t use pa3ilud U Use

dolbo of @ilall (e 6j8550 jué jgo

pa2iwl

sguwlllg ydwdl gl .8j510 jg0
645 delsl il

Well-lit and focused white

Dark photos or photos that
P P and black photos

don't focus on the maker

Don’t use Pa3iul U Use pasiwl
sgwllg ydudl gl .6j540 jguo
6305 bbbl Ol

Dark photos or photos that
don't focus on the maker

Well-lit and focused white

and black photos

6JqunJU doso juc polic

Don’t use

paSiud U Use pasiwl
Well-lit and focused white

Non-focused and blurry photos
and black photos

2o llg ydpdl gl .6j540 jguo
B340 Beldl ald

8joj Jo0 p . _|J
v 0j5)000 Ju&
@Enjoy Saudi Brand Guidelines Version 1.00 [2019 | louu_sic duge J—uU>
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SWiedsl 4.1

Events

o401 gl 5 500 ) e L
paeoy o)l)as byl UblaUL sgoac ey
duwyell aaioldig aaolall

Those who are passionate about their work
and immersed in their passion. Photos,
with a spontaneous nature, tell stories of
entertainment makers through unrepeatable
captions. They are inspired by their Arab
inspiration and culture.
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Video and Photography gsauallg L,oIJ.r:g.Jg.nJI Honll.4

oWl .4.12

People

Lioj1l Lo b L A00 Jgu0 amas i
paeoy o)l)as byl UblaUL sgoac ey
Don’t use FRES IV Use 3wl A poll p_m_l_ol_o_,lg MDL@JI

Uncolored images diglo jué 6jquo Focused and well-lit photos 6310 6ol Wl B840 jauo

Those who are passionate about their work
and immersed in their passion. Photos,
with a spontaneous nature, tell stories of
entertainment makers through unrepeatable

Don't use padiag U Use padiwl captions. They are inspired by their Arab
Dark photos or photos that e sginigudiiiue Jguo Focused and well-lit photos 0245 6cldl Wb 6j5)50 Jao inspiration and culture.

don't focus on the maker 6Jguall doso Jue pnlic

Don’t use pa3iud U Use pasiwl

Non-focused and blurry photos 4j50d0 e 6jg a0 Ao Jguo Focused and well-lit photos 0340 6clol Wld B8j5)0 jguo
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After

Video and Photography

Before

gsau0llg ,:,6IJ.éng.éJIJ,gg.xa:UI.4

duoll Slawolgall .4.13

Technical specifications

Adobe Photoshop or any photo editing software can be used,
provided that photos are bright and colorful.

Saturation il .r

Color saturation can be adjusted
as the photographer deems
appropriate for the photo, without
being over saturated or faded.

J9u 6Jgunl) wwlio jguwodl ol
aisUl gl 65Uy aer o Joiilo
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e Juarei aolp 6I 9l Adobe photoshop aolp rO|.1.’>J.uJ| JA0ou
JlgJUU aeudiog adyiuo jgunll (Jgii Ji byu jgunll

Contrast gLl )

The contrast can be adjusted
by placing the selection tool
between white and dark at the
beginning and end of the height.

oloi ey Ul buo 50y
0 a8IMIg cbioudl g ayaadll

e-ajjoll dyleug dyly



Video and Photography gsauallg L,oIJ.r:g.Jg.nJI Honll.4

salodl Gl Lle dlioi .4.14
Examples of principle application

The photo should achieve at least 4 principles. isoladl (o doyji Jo Ul Lle G625 i o ul 6jquall
Juo 6j5 010 dyao opoleo dureio dgoc o

Example Centralized Modern Contemporary Refreshing Spontaneous Vivid

oyquall
Photo

6/6
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Video and Photography gsau0llg L",r')l_;.ﬁ.glig.c':Jl_;,gg.;aa.'UIA

cuogdl .4.15
Timeing

uol:iJIQ;.oJI&gM | polni sie JWI Jsusd Igwlpiggie}lﬁ_j
:L",JLIJlﬁ clj_'?i o0xeJ sgioadl auudi ,Q-UUU clig duadU

el Al soial QI el L o
&4 & 0.5 & 0.5 &4 (O €) oaod &ynio jlouwdl il -

We suggest that the following structure be followed when

gJoeoll sqino M
(& €) 6a0) yaio ylol :2g945]1 -0
“ > ‘ developing the GEA's visual content by having the content be divided

-0 dido i iUl -€
into several parts as follows:

Start/ Intro: The logo moving period is (4 sec.)
Vanishing: vanishing time is 0.5-second

Video content

Vanishing: vanishing time is 0.5-second

Exit/ Extro: the logo moving period (4 sec.)

logo  Fading Content Fading Logo
4Sec 0,5 Sec 0,5 Sec 4 Sec

N
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Video and Photography gsau0llg S_,x‘:l‘;.ég:ig.c'le_;..gg.|c>.:iJI.4

il @Il 4.6

The main template
16X

X IX
- Al eWib 943 gauall daand doyidall douuud il
X 99 yoyll g0 N daanll puwdi gopi i) duodlell
-laiy Ul 0

Jgo 2olg 2440 a2y Jgdiw lolgal) duuill
sl

The suggested division of the video page

0X shall follow the international ratio. Please,
divide the page into 16 squares in wide and 9
squares in high.

Margins shall be of the size of 1 square
around the page.

X
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Video and Photography gsau0llg S_,x‘:l‘;.ég:ig.c'le_;..gg.|c>.:iJI.4

dio il délhioSl

Safe area
16X

I IX I IX
- ! el gg8d guarall dadind doidodl dogwudill

1X 99 yoyll g0 N daanll puwdi gopi i) duodlell
-laiy Ul 0

Jgo 2olg 2440 a2y Jgdiw lolgal) duuill
sl

The suggested division of the video page

9X shall follow the international ratio. Please,
divide the page into 16 squares in wide and 9
squares in high.

Margins shall be of the size of 1 square
around the page.

X
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Video and Photography gsau0llg S_,x‘:l‘;.ég:ig.c'le_;..gg.|c>.:iJI.4

e Jl Uil

The main template

16X

o X Al el gg3J gyasall daoinl dojidodl dowwdill
R ool

X 2130 99 yoyll gup0 NJ dodndl arudi gy cli

. -laiyuy

g o dopwgl Guuniuysd jledd! glal duudy
Loyeg Igb daaunll

Gleypo Sl yope) 90 jlewiul paog

I

9X The suggested division of the video page
shall follow the international ratio. Please,
divide the page into 16 squares in wide and 9
Enjoy Saud squares in high.

It is advisable to put the logo in the page
centre in terms of length and width. The size
of the logo is three squares.
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Video and Photography gsau0llg Yle.éng.éJngg.ngiJlA

a1l UL
The main template
16X

LIX LIX dods g0 laduc jlo i gyl plhariwl b (o

- 80l b wgll (6 0281 & als o jlo il j51ai) <o &i»
1X
- Tajwal : pa4j
dnéi o - ol
005cbd # (gl
9
| %

>

If the video is used with «Enjoy Saudi» logo
with the word «presents», the logo and

Enjoy Saudi the word will be positioned in the centre
Pﬁ horizontally.
B Presents: Tajawal
1x Size: 65 pt.
_ Color # 005cbd
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Video and Photography gsau0llg Yle.éng.leJ,gg;giJlA

doadoll .4.17

Foreground
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Video and Photography gsau0llg Yle.éng.éJngg.ngiJlA

duuu | dosdodl
Intro

™

[Duuc

[ Py .-:-:I_.EI
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Video and Photography gsau0llg L",i:l_;.n':g:ig.ﬁJI_;,gg.m.’iJI.4

Liglo dubliy dosioll
The Main Foreground

Enjoy Saudi
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Video and Photography gsau0llg t.__,fal‘;.ég:ig.c'le_;..gg.|c>.:iJI.4

Liglo dubliy dosioll
The foreground with colored background

=
Enjoy Saudi
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Video and Photography gsau0llg L,oIJ.r:g.ug.nJI Honll.4

&iglo dubliy dosioll
The foreground with colored background

.
Enjoy Saudi
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Video and Photography gsau0llg S_,x‘:l‘;.ég:ig.c'le_;..gg.|c>.:iJI.4

Liglo dubliy dosioll
The foreground with colored background

Enjoy Saudi
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Video and Photography gsau0llg &,bIJ.éng.bJIJ,ggnlJlA

ool Olyled o doadoll
The foreground with other logos
16X

I IX I IX

N 7

atlas _
1X
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Video and Photography gsau0llg Yle.éng.leJ,gg;giJlA

ool Olyledl o doadoll
The foreground with other logos

/ N

l®uuc

N
[ PRy r:.":l_.ll

.

atlas
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Video and Photography gsau0llg &,bIJ.éng.bJIJ,ggnlJlA

ool Olyled o doadoll
The foreground with other logos

16X

X X

1X

3

X

X
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Video and Photography gsau0llg Yle.éng.leJ,gg;giJlA

ool Olyledl o doadoll
The foreground with other logos

N
F".:w ':'..'l_.ll

i
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Video and Photography gsau0llg Yle.éng.éJngg.ngiJlA

Jlgic o doadoll
The foreground with a title

16X
X DX
- s oud gl glgiol Al
X Tajwal : p2dj
- andi A gl
#4a36d8 (gl
Typeface of the main title:
Write The Main Title Here ox Presents: Tajawal
Size: 80 pt.
Color # 4a36d8
‘ \ X
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Video and Photography gsau0llg Yle.éng.éJngg.ngiJlA

Jlgic o doadoll
The foreground with a title

Write The Main Title Here

/\
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16X

Video and Photography

| 1X
Balloonzilla
dud | ddniodl - sl
6.5X
o
- H
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X

X

X

gsau0llg S_,x':l‘;.ég.'.ig.c'zJI_j..gg.|c>.'iJI.4

Low Thirds - sgio0Jl .4.18

The text box is at the left top
corner of the video
Text box height = 2 squares

The width varies as required

Text margin inside the box =
0.5X

Typeface of the main title:
Presents: Tajawal

Size: 80 pt.

Color # 4a36d8

Typeface of subtitle:
Presents: TheSans
Size: 53 pt.

Color # 4a36d8

Juw bl ggdy yodl guyo
qauoll

g0 = godll @140 glaj)]
dsladl Lo ol walitug

= gup0ll J51 yodl Glwle
0.5X

ol glgiel) hall
Tajwal : 0045

aboi A gl
4a36d8 # (gl

: L",CJ_QJI Jlgiel hAJl
TheSans : p14j

dnéj 53 aanll
4a36d8 # gl



Video and Photography gsauallg ,_,oIJ.cng.nJI Honll.4

Low Thirds - sgiooJI

Balloonzilla
d paiad| Edlbniall - psdl
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Video and Photography gsauallg uoIJ.r;g.ug.nJI Honll.4

Low Thirds - sgiooJI

Text box height = 2 ool ggdy yodl g0
squares o]l jluw
The width varies as glai)b
required )0 = godl g0 glaj)]
o goyell Lalityg
Text margin inside the ol
box = 0.5X
ool JSb yall yuole
Typeface of the main 0.5X =
title:
Presents: Tajawal il glgiel) bl
Size: 80 pt. Tajwal : 008]
-I ﬁ‘ . TLi.ﬂ ’ _IJJII,JI " ” '- 5“ Color # 4a36d8 q:j:;cj\g#pj:d:
aphpunlicabund - =l Typeface of subtitle:
Presents: Tajawal ool glgiel naJl
Size: 53 pt. Tajwal : p24j
Color # 4a36d8 dndi 53: o2l
4a36d8 # ygll
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Video and Photography gsau0llg t.__,fal‘;.ég:ig.c'le_;..gg.|c>.:iJI.4

gsa10Jl @0 adil .4.19

Theme with video
16X

I IX I IX

Albudl o guall e ol Jg5s 50y
. clowdl bg haJl ¢y 2ig ol

The video may contain the approved theme.
The theme can be entered on the video from
9X left to right and the white lines can be moved.
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Video and Photography gsau0llg Yle.éng.éJngg.ngiJlA

gsaoll dulas 4.4
outro

clidy dalsy Jglo jledd! .
Sl plaaiwdl* T
The colored logo with a
white background A

The optimal use *

diglo duals e jloadl
The logo on a coloured background

Wirlte Thee Main Title Here
diglo duals e jloadl
The logo on a coloured background

Jglall jleddb gguio gyagall dylau Jlgic

The title of the ending of of the video A
followed by the colored logo
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Video and Photography gsau0llg L,oIJ.r:g.ug.nJI Honll.4

YL UUl/ jyguall U.OJ.I_"»J.:JI .4.20
Colored background

atipnll alalall pgni pi i dlelyo gayi
dala ynlic dlia ggai duay laaliilg giatallg

anlg jiaji
Samples of transitions between scenes 2o biodl gy SUGLW p3lad Ay adlaiil plaaiwl gayi adlatill drnill

Jigi il axgall ailigall oo aulsg g

. @jgnll agrgg glhial L lc
@Enjoy Saudi Brand Guidelines Version 1.00 2019 | lawic duge J—uo
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Please, keep in mind that the video and visual
files are filmed and produced so that there are
items with a clear focus.

For transitions, please use simple and basic
transitions that are free of strong effects that
impact photo clipping and clarity




5j5 1000 11é policg AL &)
Non-focused photo and items

LAGALD 03921 B)gud
Low quality photo

g 6510 1169 diliLo 6)qu0
o]l sgioo uded
Non-focused photo that doesn't
reflect the video content

ouolg jeg gugauo JLlai]
Distorted and unclear transition
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Video and Photography

0j540io policg 0jU0L 0392 0JguO

Photo with excellent quality and
focused item

J5p0i0 pnicg 0jloo 0392y 6)guo
Photo with excellent quality and
focused item

JBy0d0 poucg 0jloo 05927 6Jguo
Photo with excellent quality
and focused item

gsauoll wde e awliddl by
You can write on the video

gsau0llg gbl}ég.'ig.éJIJ,gg.aa.IJlA

Thumbnail .4.21




Video and Photography gsau0llg S_,:‘JIJ.ég:ig.c'le_;..gg.|c>.:iJI.4

guasall duiddl Slawlgal .4.22

Video technical specifications

+ HD Quality 1080 : dojida)l 46l o o dausgall bl leog
Mp4 /MOVyxooll walall ggi e gl ulalo Jle Joll (J8oy
Aspect Ratio 16:9 Joud (JeiAl duall dun Bl
Framerate;il- ?J,co . 030 gl eU3g doyiboll 8392l

itrate . . .
. . Wlgdll olxdiwlg Uladell

Color Correction/ Grading L ..

Audio Codec : AAC = o)l wlanlgallg oanieoll
Sample rate : 48000 Hz -olbldoyioall

Channle : Stereo -
Video Codec ; H264 -

Music Genere According to the guidelines
Distraction previously explained, GEA video
. Volume ’ files can be worked out to be
Thumbnail photos : JPG, .GIF, .BMP, or .PNG files e .

at the proposed quality level by
following these guidelines and
using the approved templates
and technical specifications
suggested below.
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dugall &l

Applications

o]l dgall ulouhi yojelwi Jodll e o
Olwlwl §og loghnig Lecly oi JUlg la e dunio

In this chapter, we review the identity applications of
“Enjoy Saudi” platform, which were created and developed
according to the basics of identity design previously
described.

./



XS0

. 15 Application dygaJl Olduhi.5

Idwlgo 9yg9 5.1
Papers of Correspondence

laudue gai bogo

@l gl gog 28 Slaeallg GUSYI Gyladl ¢ . gi J-ed 133Ul Igals aile) . e Luwips il .9 &wgygdl ggilo cyls plb
g}ﬁJ f.LL_LDt:LLD.E.Lﬁ h .- . £ .
3.15CM bl pall g Lo lesidl qwlao
ojulll ae 130 g LS s JI o SLG dojilll Lags aly pAc 8jfen alig sl .y o) dlnslusioll 8l L. - .
.oablall 13 plg g0 e caliiawl lgall pods 385 el pélg 63l b Jad Lon AabBJI Lo 3| yliaisly The |OgO Slze In papers of Correspondence is3.15cm.
25445 90 (i39 31y Sy ool b 3,009 855y e Jec 1 51030 &80 20| Lay dosliodl all

Jladul dised J5 .1 dusai] Lagle o5 .&glai gulel ae gi @i le Lol dyluyg Gauas . J5J clidiwlg dloles 6102
1J130 Joniig wwadig . JI L ujdlo

Clay 635 30 .05 Jub SLYGIY LoDl Gilelg i Las cusjai sliell | Glopog Uils el wipud (s dygil Luey 3|
-0J pac cuoyég ghodl &jai gl pwi aalaoll LLu_Q.n_mIi_o_'\.a Luyog

WUl 6 aublajyl dndis Jo Lo .coab a3 000l 1gsis .30 Waly asan)l cuuy ¢ ads 000aus Loy @nai 30 40
6.9yl Lo 3ady A5 g T allell cudind Lukipal .o Jbll Lg)gi i o dudyleo jlewng all 351 roiuwlg 5931
Sl dauolell Jauwly Uise 030 ,Jubg adinj oo

ol gl fas Dl 6315 J3 g0 Ixigsg uay Ul ol ad gl xe3 Jaawly adle Lo LJjUDT J2I1 JAU . gsladl lagl oL 51
.ge gusludl G190 Wlgsi Job ygaally dawslell Cuold oi e .(jo ¢l el uasi

-0 bWl @5k Jgs e ailgag Iailisg gl g U5 Lilbyy Btalig e ub 0 ELmjug &MU -6l 1€ ol J3e
e U8 sbaisl Joil

1pL6g o g5 pac doild L6)liio o .Llnyl Glaeallg i JAJ ,g0g Jc dlaiygl Jgloug ,.cu 269 guWI Joag
2000 30 el g8 31 Lol 5 gad ol 1ol Jlach go p51,Jgs 31 delall aiig - Ll .eudl &5 adg .ol
286 Claoiwl cudwg ) .gao guy ilel 9o . ciilsd ggaug

2345 . 5011234 GAU I &ngeul dy ol @laall - &gs il dotell dlal]

Genereal Entertaiment Authority - KSA - Riyadh 11234 P.O. Box 2344 | S T

Tel: +966 11 44556677 Fax: +966 11 44 55 6677 LLL}_C
Www.gea.gov.sa Enjoy Saudi

05Y 05Y

|o| w Iol

¢ 5 «
&

B3 o >
3
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Application d&gaJl Olduki.5

o o
[ 10X [
> >
05Y 05Y
.. e . Ll .o o
6593 Lo ojgylo .5.2
INVOICE I o
due date: 17/1172019 Involce Id:
billing date: 14/11/2019 #r2ft3a 3 15CM . “p o I . - I .
. o LoJ (e Lol U oo
iinvoice date: J 9’ .- J
The logo size in invoices is 3.15cm.
oty DESCRIPTION RATE PRICE
2 Breakfast Combo $xx $xxX
1 Big Cereal Bow! $xx $xx
1 Extra Topping $x $x
1 Bottle of milk and cereals $XX $xx 0Y
payment method: subtotal $x000¢
payoneer account VTA s
funny flakes bank name xx
number id 12345678910 total due Sxxxx
FUNNY FLAKES ADRESS
358 WEST 58TH STREET
10019 NY, US
[®uuc
o Enjoy Saudi o
05Y 05Y
- o
(. (N
> >
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Application d&gaJl Olduki.5

Slwliyodl @9y9
Papers of Correspondence

3.15CM wiwlpadl 9 Lo Jledl yuléo
The | ize in rs of corr ndence i
The logo size in papers of e logo size in papers of correspondence is
.correspondence is 3.15cm 3.15cm.
a0 usls From: F
ousls :Jlg> iy Fax: Phone:
:Jlg> pdy gl Phone: Date:
gaigall Wl 0¥ To: Subject: 0y

RETENTEST) Comment ts:

[®uuc l®uuc
o Enjoy Saudi o o Enjoy Saudi o
0s os 0s os
e FE N el N
B : . B : .
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lmuuc

Enjoy Saudi

°
| n | 3.45CM |
4
°
I o I 10X
M
0syY
_ Enjoy Saudi
05y
°
| « | | 12CM
M
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Application

Tel :+0113849303
Fax : +96611288654
Mob: +9665054686
P.O BOX 87484
Riyadh 1119393 K.S.A
Email : Hello@gea.sa

x50

allall aulg
Waled Alkhaled

Jlaci Jlha

Business Analyst

RE 12
Jlaci Jlaa allall atlg
Business Analyst Waled Alkhaled

Fax :+96611288654
Mob: +9665054686

Riyadh 1119393 K.S.A
Email : Hello@gea.sa

P.O BOX 87484
Tel :+0113849303

XS0

Joell &by

Ty Business Cards

dygatl Sliuhi.5

5.3

NN ©© 2



Application d&gaJl Olduki.5

e . JoeJl Ulolny
a 1 Business Cards
allall aulg
Waled Alkhaled

.. ~JlaclJla
7 e
N [ [ T
A\ I | Riyadh 1119393 K.S.A P.O BOX 87484
EEK__//----MMWEI Erai Helo@geass | 1o sonasissos

[ T T T T Fooycan | 8
- | /| | |}

05y
- - -
l21 | e | | = (=

. .
1% 12 0 12

°
[ o

o« I e == e = o
[ [ e | |

IRy o
[ || 41 | .
| A1 T T Tel 4013849303 Allall aylg
IRy SmEmass 00000 Fax «+pec 1288658 Waled Alkhaled
| [ 470 | | | PO BOX 87434 Jtacl
s W i susnees ancy
ieEEs |

_ IR il — 1
--————-———-\ o8y o o

l21 l2l
| | | 12Cm | | > =

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | lawic duge J—uo

ey A, YUY A



Application d&gaJl Olduki.5

&

JoeJl I Lolny
- Business Cards

Jlaci Jlaa allall atlg

Business Analyst Waled Alkhaled

Fax :+96611288654 Riyadh 1119393 K.S.A PO BOX 87484
Mob: +9665054686 Email : Hello@gea.sa Tel :+0113849303
[£] [5]
el 10 12 R 121
= .
EEENEN7 /8| || dlac] Jla allall aglg
Business Analyst Waled Alkhaled

| 4 %--

EEEEERy A

| N
™
l
l
l
l
l
l

Fax :+96611288654 Riyadh 1119393 K.S.A PO BOX 87484

II----ﬂﬁH-II Mob: 9sesosaese | Email:Helo@geasa | Tel :10rsaas303

T T T [ .
o ------------
3.41CM x

05Y
[21 l2l
. .
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Application d&gaJl Olduki.5

diiej by .5.4
Congratulation Cards

[ 1ox [ [ 1ox [
<
I ”
' A . .oke Luipd 1l ol g &g gl ggulo cyls olé .
" YUY Gyladl el i Joob gliiyl lgyis ol
oAy dals i gog a8 Glieallg
2
‘
I. 2345 U.4o11234 GAU I - aseeuul dusoll Eslaoll - &byl dolell disl /"‘WWWW
G I Entertaiment Autharity - KSA - Riyadh 11234 P.0. Box 2344 N
-_ _ Teelni;esaswwnairsg‘srgss Faxu +;5”5y1144 55 5‘);7 - l@.LLLLC
o www.gea.gov.sa Enjoy Saudi o
I ———— e e osv
‘ g ‘ | o ‘ ‘ 3.20cm | & ‘
M 2 s
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e o
2 10X | 2
> >
05Y
oY
2345 0.yo11234 yoU I - Gdgeud! du yell dslaod! - ol dolell dusdl .
Genereal Entertaiment Authority - KSA - Riyadh 11234 P.O. Box 2344 I.@.U.LLC
Tel: +966 11 44556677 Fax: +966 11 44 55 6677 - A
- WWW.gea.gov.sa Enjoy Saudi -
05Y 05Y
- S .
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Stop Screen
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Publications
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Brochures
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Publication
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News paper
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Quarter page
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Billboard
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VIPs  Sluosdaddl jus.6

JjleddJl .6.1
The logo

clady opisoll JLsdl 6 LAl did)
Jlo ddl (e 6156 d ol

Ol39 d8u0w §J9 lold JLisy asges Las
Jlaudd dogill e pladiwl aic dule 6395
LaJloyl ug bl lwdl Jol8)

Gilding technology is the suggested choice to
add a premium touch to the logo.

We also recommend to select thick and high-
quality papers when using this approach to
ensure the integrity of the message that
needed to be delivered.
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Publications

clady opisoll JLsdl 6 LAl did)
Jlo ddl (e 6156 d ol

Ol39 @80 w §J9 lold JLisy asgesi Las
Jlaudd dogill 3o plaziwl aic dle 6395
LaJloyl ug bl lwdl Jol8)

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliguam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse m
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Jlpiwgs .6.3
Posters
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Flyers
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Brochures
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Hello

Social Media

aloll dbypall Jundll gojelul ciall e o
J—olgll b (e duycludl lodye duge g bl
syl Glnially -claisul

In this section, we review, in detail, the ideal way to apply
the creative identity of “Enjoy Saudi” to social media and

digital platforms.




Social media elaid gl Juolgil &7

Jleddl jiylg W auuudi 7.1

Jox o Templates partitioning and logo centring

XS0

~ 05y *1200 2_aieoll qulaoly 1 igi wlls eliy o
px 628

Aol dugll 6 Jle il plaaiwl aod]
ol oo X uoge juo 350 gl e Jaw iy
8J9u0Jl o9 g6 Las luolall oy o

Twitter template was built with the approved
10Y size 1200 x 628 px

We recommend to use the logo in the bottom
right corner so that it occupies a 1X horizontal

space from the right after the margin, as
w-i.-- shown in the picture.

‘ ~ 05y
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Social media elaid gl Juolgil &7

poodl Jb 7.2

Design templates

XS0

0.25X
XS0

10X

0.25X

3.5X

~ 05Y Lgb oluusdl épdue (I Ul oy p_u
aclajyl ggsu gl c Whwgi o "JU "
0.25X uolay 3.5X sy jy U audyeg 3Y JUoll

The template is divided into ten sections long
and ten sections wide. The data card is placed
3 oy on the left side of the design, with an ideal
height of 3Y, width of no more than 3.5X, and
— margin of 0.25X.

0.5Y

0.25X 0.25X X
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Social media elaid gl Juolgil &7

Jloddl auals (7.3
i The Logo Background
iatl 4Gl e - L & 2 U .
Ola Heritage ' p1ouoll o lBJl deldl Lol ddb o

e Gl puod puolg e jlo dulg dailo
@l Multiply )5l 40% awolasiu Golé (ig)
Lo pngo g0 Las jle i

Whaterver Thiater H.J'M-IIEJ.I.H‘JI
-0 Salotday [-TII} P T

In case that the design background is light and
the logo is not clear, we recommend to apply
a dark gradient, opacity 40%, and multiply
effect behind the logo, as shown here.

Dpacity & Maik Define Enockoat Shape
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gl W@l 7.4

The main template
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asUn i 7.5
The card

awoloidl ggai ol Loy

| | | j L'..-I' The card transparency

must be on Hard Light 2ogs Jglodl o pol)

Ola Heritage Hard Light
Whaterver Theater ..__,J'.Il.ﬁ..liapu.ﬂl
-7 Saturday ol 1} Coueull
Far Everyone l\'_ll.i_ﬁ.l;E.L-'.L'U
Rivaigh s

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | lawic duge J—uo

AN, Uy 42




Social media elaid gl Juolgil &7

o UnJl
The card

el yGi 3

Dla Heritage Jlgiell a2o juou a*DJJ aoladb gloiy lowo

lugb glgiell g5 131 Web

‘Whaterver Theater ._..l .Il.n.lle_m.mll

9-7 Saturday gle 12 Cassud 131 Juolall ejo (o Web aandl 0obj by 3
oS Juolall s
ST ILRUEVELLVIRVEL T 2
2019 cliadl / o gl Regarding the card, we recommend to change
Comedy Club Shows the title size vertically if the title is long.

2019 Winter / Fall

3. Size can be increased vertically from the

Whaterver Theater o Jilil ppall detail portion if details were numerous.
g :"E-\.l'.u"ﬂﬂ:' g 1?  Cuall

el yGi 3

Ola Heritage

Whaterver Thoater w il 5 paasndl

9- 7 Saturday gl 12 Capush
Fodr Evangonss U TR 15 TR N
Ripadh Ll
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o UnJl
The Card

1Jﬁ|- % n .'::: ¥ "‘z

Design preview
Ha Heritage

Wt preRr TResoer ,',.-\.H.l..lla-_l...u..ﬂl

BT Ry ikt T i il

140 AN - 1.2 Sep ADTHE

3 Retweeets T Likes .‘ e 0 ﬂ e,!‘ E. * .

= O 218 B8

-

Tweat wousr repdy
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o UnJl
The Card

s & 131 Juolall ejs o Web aandl 0sbj gboy
dall i . opls JuolalUl culs

Ols Hisrbt g

Size can be increased vertically from the detail
portion if details were numerous.

-4 AM - 1.2 S5ep ADTH

3 Retweets T Likes ' e o ﬂ e‘!* E Lol .

o 0 e 218 B8

*

Twvest your repdy
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o UnJl
The card

gls aiegill by e -4 . F ' The title size can be changed vertically if the
2019 el / iy p31 - - title is long.

Comady Clubs 5w

20N Winter / Fall

-4 AM - 1.2 S5ep ADTH

3 Retweets T Likes ' e o ﬂ e‘!* E Lol .

o 0 e 218 B8

*

Twvest your repdy
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Card coloring
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Social media elaid gl Juolgil &7

Gugil dslny .7.6
Caption Card

©
10X o
>

XS0

- sy AU GGl (e ddUadl ode 03T
J9 86 §ugillg ol (6 lwliiwl
ddledll Juolei & ooy dobll

This card is used only for images that are
employed for coverages and documentation
10Y without the need to add details of the event.

1y l.,_.auJI.J.nL;.'.'Q
L oy ]

0.5Y

0.25X 0.25X X
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GUgll &8y Lle JUo

Caption card example

440 AM - 1.2 SEp 2118

3 Retwests T Likes '&Oib‘!«ﬁ ﬂ.

o 0 e 218 B8

-

Twvest your repdy
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goloJl LUl 7.7

> 10X o Colored template
> >
| | | | |
— 05Y
Tajwal Exra Bold : (i ell InaJl
pt: 56
English font : Tajwal Exra Bold
pt: 40
ool uilall o
Ola Heritage
~05Y
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goloJl Wl JUo

Example of the colored template

Ola Heritage g y , - Ola Heritage

st @OGLETRTQ ot @EOLETNT @
o il s 18 o Tl & 21 a
‘ ..... ‘ L Yy I
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Jugs 7.8
Twitter

XS0

10X

XS0

05Y

1200 > odeodl ywl ool y ugs IO clu o
px 628
ol dyglpl o gl dll pladiwl ol
g0 15X oy juo 354 gl e Jawil
aogo g0 Los guolall v o) go gsodl
.0J9JU
10Y
Twitter template was built with the approved
size 1200 x 628 px.
We recommend to use the logo in the
bottom right corner so that it occupies a
w-i.- 1.5X horizontal space from the right after the
Ll margin, as shown in the image.
‘ ~05Y
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JyeLy
Twitter

dail j6i - g o
Ha Heritage

W RreRr TReSner ,',.-\.H.l..lla-_l...-ml

BT Ry

330 AM - 12 Sep 2018

3 Reowests T lLikes t e o i 6 $ m L4 .

. o 18 B

*

Twest vour reply
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10X

XS0

plpdiuil .7.9

Instagram

XG0

05Y

wwléall phdiwl pldiusl I cliy o
px 628*628 1_oicoll

Jo JHoy Sy lecdue Jle o phaiwl o
LS guolally o) o Yol o 1.5X uoye
.0Jg—ll 0 2uog0 g o

oV _m 1ov Instagram template was built with the

W Thaste ot g approved size 628 x 628 px.
S “Enjoy Saudi” logo is used so that it occupies
1.5X horizontal space from right after the
margin, as shown in the image

| 0.5Y

0.25X 0.25X 1.5X
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ol i d5Unl

Instagram Card

0.25X

IEZSX

Tajwal Extra Bold - 37pt
Title | GaJl glgic
Tajwal Extra Bold - 27pt

e Locations | 26g.0Jl
Tajwal Bold - 20pt Whaterver Theater B T e N

Tajwal Medium - 18pt 9-7 Saturday e 12 Sl T petails | logleall 8Ug Ayl

025%]
025%]
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p1BLius

instagram

0oQY

L] Loy e e, et el w0 ey
el e Fypnar Tl o) B Fuind vl g

@Enjoy Saudi Brand Guidelines Version 1.00 2019 | lawic duge J—uo




Social media elaid gl Juolgil &7

o o e . .
7 10X S olroiuul Wl jus
Instagram template option

Tajwal Exra Bold : (JyJl InaJl
ool ulall pt : 49
Ola Heritage

English font : Tajwal Exra Bold
pt: 35
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plydiuil aliol

Examples of Instagram

iy P, s el I i
Lo pliao B e gl e o™ L] Pt Tl e
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L9 LSSyl gdgoll .7.10
The Website
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bl 7.1

The application
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0 j10.0J1 & luw LaJl
Speual Events

laduc dgo Gulni Ubjido yojeiwi Juoalllie (-0
-Liball pg Ul Jio djpond!l Glwliodl (6

In this section, we review the proposals of applying
“Enjoy Saudi” identity in special events such as the
National Day.




Special Events 6j1o.0Jl &luwliodl.8

Aol pgdl
The National Day

JledJl
The Logo

o581l gg ) leduce jlo s Jgal pod
09Ul J o d gl Glwlioll 0 Joll
Srge wdl byl

We recommend to convert the logo of "Enjoy
Saudi” to green colours completely on the
national events such as the Saudi National
Day.

Silile

Enjoy Saudi
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Special Events 6jio.0Jl &luwliodl.8

glgJiit .8.1

HTML LBLd A A
The Colors

3405C R234 G40 B57 CO M88 Y77 KO #00AE65

Faifa green

po o L”,_uJLuJT g9 s Lowo ool ggd o35 wl
g golAJl gl pya

PANTONE RGB CYMK HTML clus il §yji
300C R99 G101 B189 C99 M51 YO KO #0065BD H BI y
_ae, 113552 BlUEJy] Use Faifa green colour as a main color with its

.gradient
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Jbubhil .8.2
The Applications
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oelais Yl Juolgil .8.3

o Social media

byl poul yog e

Matianal Day Performances

_ﬂﬁ"‘?
o

N

PR
N - R
i .l e ‘.
] X

OQY

108 s

o 0 L L e B e [t L] ol
T T [N T e | bkl g

e Teavalatain

L

A A ® O e
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10X

o o
Ul Ul
1> 1> Olyleddl .8.4
05Y The Logos
aoclJl Gljleidlg gyl Jle jleddl euogy
X Loouy Juoyg jluuldl cuool o
The main logo is placed to the right and the
supportive logos on the left corner, separated
.by 1x
10Y
lsuie
‘ ‘ T05Y
Jlod Jloul
ouwgoll puugoll

1X
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